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Problems – Travel and Tourism Industry

 Tourists dissatisfied with guides

 Cannot choose their preferred time 
and location

 Packaged tours –
inconvenient, too many 
people
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Solution

 Traveler App!

 Anyone can be the guide! 

 Tourist feedback to 
evaluate guides
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Business Model
 Tourists – Pay $15/ hour

 Company gets a 20% commission

 Guides – Get $12/ hour
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Features

 Short Distance  GPS, Map

 Payment through the app

 Long Distance

 Incentive system

5



Marketing and Sales

Market Size 
(Trips booked)

2 Billion +

Market Adoption

Partnership

 Local shops  Rent cars  Historical 

places

 Advertisement
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Competitive Analysis

• First to Market

• Peer to Peer App-based 
Traveling 

• Guide your neighborhood • Preferring time

• You don’t have to book 
beforehand

• No cancellation fee

• Ease of use

• Search by location 
and feedback

• Data• Affordable 
price
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Management Team
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Financial Projections, Key Metrics

Expect 

$131M
Revenue

In 2022

9



Current Status, Accomplishments to date 

Angel Round

$2M in 2017

Expect

500K Guides

12M Short Distance Tourists

4M Long Distance Tourists

In 2022
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 12M ST tourists, 2 hours = $72M

 4M LT tourists, 6 hours = $54M

 Advertising Charge = $5M

 $131M Revenue  
In 2022


